
Dear Friends!

Thank you so much for all the support towards the ‘Drik Vand’ campaign - we really appreciate it, 
and we’re pretty confident a lot of more healthy bodies around the world, as well as mother Earth, 
do as well!

Many people have expressed the desire to participate more actively in, and contribute further to, 
spreading the message, so we’ve made a little description of the process we have been through and 
what have worked well for us - consider it a recipe for a great dish that you can add your own flavour 
to, to make it even more tasty for the party you’re about to start!

About the our process

Our campaign consisted of 3 primary areas of action which were chosen in order to create as big 
and lasting an imprint as possible:

1. creating a great looking video for as much impact as possible online (you can find it here: 
https://vimeo.com/144233855)

2. organizing a big event where we could meet people face to face, and let them have a personal 
experience with the message and passion we want to share (you can find a short video from the 
event by Rumle Kjær here: https://www.youtube.com/watch?v=PAgU0k3Dk6s)

3. visiting schools to teach the kids about the importance of their water in relation to a healthy life-
style, movement and the environment. These visits consist of a short lecture, screening of the 
video and a movement workshop at the school.

We had our friend and local celebrity, physical trainer and coach, Jacob Søndergaard, do the voice 
over for the campaign video, in order to lend the message even more professional power and 
weight. Apart from this, we created a dedicated page on our site for the campaign that will continue 
to be updated in the future and hopefully grow into an even bigger thing (find it here: http://www.
streetmovement.dk/drik-vand-kampagne/). We also attempted to create a visual identity and face 
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of the campaign, where the aim was to have some simple but high quality merchandise that peo-
ple would actually want to wear and use. Again, we wanted to stay in the sustainable mindset and 
thus looked to a local talent, artist and friend “Enstregiluften”, in order to create a strong local visual 
identity. Subsequently we handed out re-usable water bottles to all the school kids participating in 
the workshops and we sent out t-shirts to select people in and around our vast network whom we 
believed would be good ambassadors to the cause and would help spread the message.

We wouldn’t have been able to do all of this stuff on our own. We created a very thorough project de-
scription and applied for founding in various places. The Danish National Platform for Street Sports 
(Den Nationale platform for Gadeidræt: www.gadeidræt.dk) deserves a huge thank you for their 
generosity in donating 80% of the budgettet costs for the project - please give them a shout-out by 
using the hashtag #GADEIDRÆT, if possible! Street Movement supplied the last 20% and on top of 
that everyone involved worked at a much lower rate than they normally would accept.

So did we succeed?

Overall the answer is yes! There are a lot of things we would probably do different if we could start 
over but this will simply serve as experience going forward. 

The visuals have proved to be extremely effective and valuable. Gadeidræt and ourselves have 
used many times since, as they are a simple and powerful way to prove a point and get a message 
through. Especially the photos are both cheap and easy to create, with the right equipment and a 
little planning and thought. 

We would have liked to visit more schools, but all schools operate and plan differently and have 
different ressources available. This requires for a slightly more long-sighted approach. Now we 
have a concept in place which makes it easier to present and adjust to the individual schools, and 
that makes it a little easier to get through. Also, we continue to look for possible subsidies so the 
schools don’t have to dig into their always limited budgets. The first 5 visits were financed through 
the project budget.

The whole deal went about 25% over budget - partly because we’re inexperienced in working with 
projects of this size, and partly because everyone’s ambitions rose along the way. Street Movement 
covered this added cost but we all consider it well worth the investment considering the output and 
feedback - for this everyone who has somehow been in touch with the project - this includes you - 
deserve a huge thank you, as well! 

This was just the beginning, a prototype of what can be, and thus we now want to share and grow 
our experiment with everyone interested!

What’s next?

We continue to push the concept and message in Denmark and we’re hoping that our international 
friends will take up the torch and create their own local version of the campaign, so that with time it 
might grow into a global network of voices speaking up for the same message!



We want to support and help the best we can and we hope that you can pick up directly on some of 
the above mentioned areas of action - creating powerful images and videos, set up workshops with 
schools and organize events. We are going to translate our dedicated page/sub-site into English 
shortly, and we’d love to feature other international ‘Drik Vand’ initiatives on the page. You are obvi-
ously also welcome to refer and link to our page and all the material we have produced as much as 
you like - this can be especially helpful if you need something to help you support and pitch the idea 
to potential investors and supporters.

Many issues are still unresolved and some of them we won’t find the answers to without your help. 
For instance, should we have a common working title/name for the project besides the local titles 
- and what should it be? We are still undecided about ‘Drink Water’ vs. ‘Powered by Water’ among 
us, and maybe there is an even better one… Also, our Water Skull illustration was generously do-
nated to us by the artist for the specific purpose of the first phase of the project, so out of respect 
for ‘Enstregiluften’ we would need his approval if we were to expand on this use. This we can most 
likely work out, if any of you are interested, but we do also feel that it is important to consider and 
encourage the idea of sustainability through a local identity - the idea of showing diversity and 
having many different ‘faces’ coming together, speaking the same message but with their own 
unique voice, in their own language, is to much of our experience, much more powerful than trying 
to streamline everything!

Very importantly we need to consider how to collect and connect the various local initiatives going 
forward, and not make this process overly complicated - the most obvious idea would simply be us-
ing the same hashtags online and promoting the different activities through our various networks. 
But maybe you guys have other ideas or experience with other types of solutions!

Please let us know what you think about all of this! We don’t have all the answers and we realize that 
ressources are always limited, but we sincerely hope to encourage and help everyone interested 
out there in getting involved! If there’s anything we can do, please don’t hesitate to get in touch via 
drikvand@streetmovement.dk.

Much love, 

The Street Movement Crew
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